
Challenge
Create a user experience that 
emphasized this music promotion 
company's quirky personality, 
without sacrificing clear and 
concise direction for visitors.

Solution
Playing into the spy theme (the 
company is named after "The 
Man from U.N.C.L.E.") I 
positioned key aspects of the 
writing -- from the navigational 
naming conventions to some of 
the editorial itself, as if the visitor 
as an insider, someone who has 
gained special access to the 
inner-workings of the company. 
Bios, for example, are written as 
dossiers.



Challenge
Address navigation changes for 
multiple audiences following the 
redesign and relaunch of AKC.org, 
a website that includes dozens of 
sections and thousands of pages.

Solution
Our team created a Help Guide 
center that provided guidance 
based on the user type/persona: 
Dog Lover, Dog Breeder, Dog 
Sport Participant, Dog Sport 
Judge, Club Delegate. We also 
addressed user technology 
(desktop or mobile), and included 
one top-view video webinar.


